


with specific business models/industries, has become less important with technological advances,
and an increase in employees working remotely. Many banks may have an LPO location which
resulted from personal location choices of valued employees rather than a bank’s strategy to lend
in a facility’s surrounding area. The change to an LPO prompting an assessment area may cause
an unintended consequence of diluting a focused and effective CRA effort by adding and
spreading out assessment areas without substantial local staff to address the new CRA
requirements. The delineation of a facility-based assessment area should be optional or tailored
to capture the facilities in which the bank’s strategy includes marketing to the general public
within the local area surrounding the LPO.

Question 42. Should the Board combine community development loans and investments under
one subtest? Would the proposed approach provide incentives for stronger and more effective
community development financing?

Comment: Combining the community development loans and investments to capture prior
examination period loans held on the balance sheet will encourage banks to work with clients to
structure financing which best fits the client, business, or project. Lending volume and capacity
is impacted by external economic and internal strategy and personnel changes over time.
Allowing the patient capital of all on-balance sheet financing to be treated similarly will
encourage banks to focus on safe and sound practices for both lending and investing. It may also
help to dissuade loan originations, sales and purchases right before or after scheduled
examinations.

Question 51. Should financial literacy and housing counseling activities without regard to
income levels be eligible for CRA credit?

Comment: Activities which were marketed to and/or intended to include persons within all
income ranges should receive CRA credit. Financial literacy and housing counseling are critical
for persons of all income levels, and it can be a major challenge to obtain the personal
information of attendees to verify that an activity reached primarily LMI persons. We have also
noted that income is often not correlated to understanding of many basic credit, debt service,
housing, retirement, and other financial concepts. Yet, marketing a financial education
opportunity solely to an upper income tract or group is not in keeping with the spirit of CRA or
whole community wellbeing. Demonstrating the activity attempted to reach an LMI specific or
broader audience that included LMI, regardless of final attendance, should be the key element in
the eligibility for CRA credit.

Question 73. In fulfilling the requirement to share CRA strategic plans with the public to ensure
transparency, should banks be required to publish them on the regulatory agency’s website, their
own website, or both? Would it be helpful to clarify the type of consultation banks could engage
in with the Board for a strategic plan?
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